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ABOUT COMPANY

Established in 1998, MAAVYAA WORLD is the PR &
branding branch of Procamb Strategy Pvt. Limited

offshoot Maavyaa WorldCommunications.
We are dedicated to developing unique, result-oriented
& cost-effective integrated marketing communications ’
strategies for our clients that drive their growth. | |
We have provided PR & Communication services for |
clients across industries such as Lifestyle & Beauty,
Health & Wellness, Corporate, Technology, Art &
Culture, Home Appliances, Automobiles, Startup &
Financial Logistics.
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MEET OUR

Mr. Deepak Gupta

Deepak Gupta, the visionary behind Maavyaa World, embarked
on a transformative journey driven by a passion for PR &
Marketing. Their entrepreneurial spirit and commitment to
successful brand building laid the foundation for the company's
inception.

Maavyaa World, under Deepak’s leadership, has become
synonymous with building successful brands that resonate
in today's competitive market. His ability to understand the
pulse of consumers, anticipate industry trends, and tailor
bespoke strategies for each client has positioned Maavyaa
World as a trusted partner in the journey of brand success.
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We aim to guarantee clients'

VISION satisfaction by meeting

Committed Deliverables and

We want to be the global leaders in the fields forging effective

of Integrated Marketing Communications, partnerships based on

Public Relations & Digital Solutions. Mutual Trust & Respect.
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PUBLIC
RELATIONS

Public Relations (PR) is a strategic
communication practice aimed at
building and maintaining a positive
image, reputation, and mutually
beneficial relationships between an
organization and its various publics,
including the media, stakeholders,
customers, employees, and the

broader community.

OUR SERVICES

)

INFLUENCER
MARKETING

Influencer marketing content
refers to promotional material

created by influencers in

collaboration with brands to reach
and engage their target audience.
This form of marketing leverages
the credibility and reach of
influencers to promote products,
services, or brands.

CREATIVE CONTENT
DEVELOPMENT &
MARKETING

Content and Development
Marketing is a comprehensive
marketing strategy that focuses on
creating and distributing valuable,
relevant, and engaging content to
attract, inform, and engage a target
audience while promoting a brand
or product.
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SOCIAL MEDIA
MARKETING

At MAAVYAA WORLD
we take pride in our
specialized expertise in
social media marketing.
With a focus on
Facebook, Instagram,
Twitter, LinkedIn], we
craft compelling
campaigns that resonate
with audiences and drive

meaningful engagement.

DIGITAL
MARKETING

Digital marketing is a
broad and dynamic field
of marketing that uses
digital technologies and
online channels to promote
products, services, or
brands to a target
audience. It encompasses
a wide range of strategies
and tactics to reach

and engage potential
customers on the internet.

E- COMMERCE
MARKETING

E-commerce marketing
involves the strategies
and techniques used to
promote and sell products
or services online. It's a
multifaceted approach
that leverages various
digital channels to attract,
engage, and convert
potential customers into
actual buyers.

YOUTUBE
MARKETING

Maavyaa World extends
its expertise to the realm
of digital marketing with a
focus on YouTube. We
understand the power of
visual storytelling and
recognize the impact it
can have on brand
visibility and engagement.




ATL & BTL
ACTIVITIES
SERVICES

"Above The Line" (ATL)
and "Below The Line"
(BTL) are two distinct
approaches to marketing
and advertising that
companies use to reach
and engage with their
target audience. These

strategies involve different

channels, methods, and
communicatio techniques.

EVENTS &
PROJECT
MANAGEMENT

Events management
encompasses the process
of conceptualizing,
planning, organizing, and
executing events of varying
scales, such as
conferences, trade shows,
product launches, festivals,
corporate events, and
social gatherings.

SALES THROUGH
GT/MT

"The selection between GT
and MT strategies depends
on the nature of the
product, the target
audience, geographical
reach, and the overall sales
and distribution strategy of
the business. Balancing
both strategies or choosing
one over the other is
determined by factors such
as the company's resources,
market objectives, and
product reach

PLACEMENT
SERVICES

At Maavyaa World, we
take pride in offering
comprehensive
placement services that
go beyond traditional
recruitment. Our
commitment is to bridge
the gap between talented
individuals and forward-
thinking companies
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STRATEGIC APPROACH
FOR PUBLIC RELATIONS

 EXECUTIVE

« CORPORATE
« MEDIA RELATIONS COMMUNICATION « INTERNAL BOETIONING
« CRISIS MESSAGING NVESTOR COMMUNICATION « EVENTS IN
« REPUTATION : « COMMUNITY (PERSONAL OR
RELATIONS VIRTUAL}

MANAGEMENT RELATIONS

e INFLUENCERS
PARTNERSHIPS

« SOCIAL MEDIA
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PROFILING & INTERVIEWS

The Week Focus

MEDIA COVERAGE
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Sury REVLON INDIA PLANS NEW HEIGHTS

Powe NEW DELHI: Revion India plans to take
Rs 2¢ business to New Heights with Meghna Maodi
at the helm of affairs. Eldest daughter of the
. Chairman, Umesh Kumar Modi, Meghna is
a graduate of London Business School and
Harward Business school. She worked at
Bain Consulting in Boston, before coming
+ back to India.
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Ranchi: Surya Group under its ex-
pansion pian is exploring possibil-
ittes to set up plants of bulb, tubes
and pipes in the state,

Jaipraknsh Agarwal, managing
director of Surya Reshind and chair-
man of Surya group said a team of
experts has surveyed several places
in the state and the company is ex-
plorkn,z ;xmhhllm m st up s units

here on the concluding day of first

vouth camp of Adarsh Gram Yolana

group.

programme, a CSR initiative of the

Inepired by Anna Hazare of Ma-
harashtra, the group, Surva Foun-
dation has adopted 250 villages of
the state and will be adopting more
villages under its AGY project
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MEDIA COVERAGE NEW LAUNCHES

Accessible for all, yet luxurious
makeup brand GLAM21
launches its New product
range!

An Intelligent initiative; Cosmoline Exim launch?
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MEDIA COVERAGE
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care products at Trade Fair,
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HOSPITALI

HOTELS

IRH to be launched
by Vikram Hotels
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RETAIL PROGRAMMES
The Acumen Schoal of Business s offering graduate, postgraduste
diploma courses tn retail management. The last date for applicati
July 15. For more Information one can log onto
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Denver Xireme traces boxer's success back to
sweat, delivers 'parformance guarantes

CAMPAIGN INDIA

Review

=" TIPS AND BEAUTY

X m TIPS & BEAUTY

1 Best Aloe \'era face Wash in India with Price
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Windoew To News

Revlon India Aims High Under Meghna

Ihel

ONLINE PR MEDIA COVERAGE

a~ Modi's Leadership, Targeting Growth And

wse |[NNOvation In Beauty & Cosmetics

(,. Meghna Madl, speaking at the Indian International Trade Fair in New Delhi

% Genia Chadha
Byl

|

--‘-E - - "]

| “-;v p———_
“liiyg 1

g ST

hh"l i

B
-]
"

A




Y[3»]):Ye(e)Y,5:7.Xe{ K PRESS CONFRENCE

. _"-{i_l;_‘i‘ S+ didl o g "w‘*uw '

DAINIK BHASKAR AMBALA PANIPAT KARNAL

‘ um1“

o] Ldfrmmtim s v
Bost wod e M)
Fhaspeis Shew
ﬁ;’:p:;.:'.'a" e
ERHIL = L

N

'R
L .L'l B
y -
m"!. - -
i |‘. B E A

- i .'"- -.:';I.; e 2 P “ =W . :- S Al ! . .-- ..-'. . [ = '
v @l Vanesa launches new range] ' ek s QI 1 T PUNJAB KESARI
wiew  of Denver fragrances |7 771 3 ARawT % fam LA RS £ e




Larll e i
A1 S

el [

sdrtal 1
S

ool e s 4]

4 P o st vl
Hani =l

{ECE

1l o
, Sl Mm W

= o
4 i i il
Aase sy o Hiliuin
sl LU
T e e B L

Wi a4 el S

e
AL ALY
ek, SkNe] L .|...
e

EC

el a1,

HuEna

N LT .|m 3 w5 Fod m

u;-‘\quwwm o T W
ﬁwmmtmzw
T W WA T W
#!nmmqﬂwm

. ey ——

MEDIA COVERAGE

T A w e ) v e
7wt wpfam # wwm
WY F AW R TE A
e w ) o g A

v e s e e

NATIONAL CONFERENCE ON NATUROPATHY & YOGA AT CHENNAI

@ National Seminar on Naturopathy & ‘foga

Otganl

The National Conference on Naturopathy and Yoga was held
al Raja Annamalal Mandram Auditorium, Chennal On 22nd and 23rd

January 2011. The Conference was organised under the aegls of
rn:emnh. al Naturopathy Organisation (LN.O.) (Tamil Nadu Chapter)
raditional Scignce & Arts Development Trust, and was attended by
ver 700 peaple. Dr. Franklin Das, President of |,N.O. (Tamil Madu). in
his welcome address, stated that the aim of the Conferance was to
widely promote naturopahty am ong the peopla

Shri Jaiprakash Agarwal, Founder Chairman of LN.Q, and
Surya Foundation, The Chiel Gues! addressed the seminar He
emphasised that Naturopathy & Yoga must be promated and the pecple

| benefits of naturopathy

E e

& fom gmt wrE R HE A
#1 %m xw 3 0 W e
a1 % % i | o e
fan = #1 fmet q0 5 A

made aware of it's benefits.

Jaiprakash Ji said that Mahaima
Gandhi wantad Naturopathy to reach each
and every village and housaheold. Itis a
lsast expensive way of trealing even
sanous allments by simple use of mud
water, sun, alr, sprouts and fastng. He
further said that ILN.O. has launched
"Heathy India - Happy Family" mission in
the country to educate people about the
A book named
Haalthy India Family” has been published

+ in10regional languages

Shri, Amrit Moonat, National
President of |.N.C, said that naluropathy |s
a way of life. It is both, a method of
treatment of disease as well as preventive
Each person must follow it to remain
healthy

The participants in the Corference
were given presentation on various
activities of |.N.O. One major achievemen!

of LN.O, was lo persuade Govt of
Rajasthan o declare 2nd Oclober as
"Naturopaty Day” Dr. Anant Biradar,

General Secretary | N.O. urged the Tamil
Nadu Govi, aiso to declare 2nd Oclober as
Naturapathy Day.
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RAMCHS: Indust~'="ist Jniprukash

Agarwal on Sunday said that

the eaptains of indust: s should

fulfil their corporate social

responsibility (CSR) to sup-

plement the development of
. Identifyi

' m—

ical inszability in the state as a

Tane for development, he added

that if there was political sta-

bility it would help deal with

. the Naxalite problem in
Jharkhand

Agnn\al. the chairman and
managing director of Surys
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f{eam ago, Inspired by Anna
azare of Maharashtra, the
Surya Foundation has been
training youths in several
spherss of life by nrgarl'.nlrg
camps for character building,
personality development and
vocational training.

wmmmmm

maent of the country passes
through its villages, Agarwal
said that and depriva-
tion had created unrest among
rural youths.

He said that the Surya

halp the youth emerge from the

e

i Limited, was in the st
eapital to preside over the clos-
ing eeremony of Suryn
Foundation's “Ideal Village
Project-I” that wes launched in
2503 villages of the state a few

in Jharkhand. Asked ifhe would
setupindustries in Jharkhand,

whose Surys Roshni
Limited has crossed Rs 2000
erore turnover mark, said that,

ineluding power genmuon in
Jharkhand But before that we
would fike to see the political
=tability that is conducive for
investments” Agarwal said that

addresses a press conference in Ranchi on Sunday,  mweznan iires
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the people of Jharkhand were
laborious and enterprising
“It is unfortunate that
Jharkhand, despite being rich
in human-and natural resources,
should remain backward.”



10000 + INFLUENCERS / CELBS NETWORK
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HOW WE DO INFLUENCER MARKETING €

We meticulously curateensuring their content seamlesslaligns with brand niches and values

Choose authentic influencers

Define clear goals for the campaign S
OBJ ECTIVES such as brand awareness, sales, o; C R E D I B I LI l ' With high ens e amentanc &

product launch

positive brand reputation

identify your ideal audience to

sEtanudestand decide oh TARG ET AUD'ENCE ensure the chosen influencers

compensation, whether monetary - :
BU DJ ET or through product exchange Sl with Shom

Ensure influencers adhere to

Find influencers who match your :
RESEARCH brand, content style, and COM pLAI NCE legal requirements and

audience demographics disclosure guidelines

Create comprehensive campaign

Build strong connections with uidelines to communicate
RELATIONSHIP influencers, fostering collaboration GUIDELINES -

expectations clearly

and authenticity

Track metrics like engagement, reach, Continuously analyze data and
MEASURMERNT and conversions to evaluate 0 PTIM IZATIO N make data-driven decisions for

performance future campaigns.




EMPOWERING BRANDS THROUGH SOCIALMEDIA &

Welcome to MAAVYAA WORLD, where innovation meets impact in the digital landscape. We are a
dynamic team dedicated to elevating brands through strategic and effective social media marketing

solutions.
6 Specialization

At MAAVYAA WORLD we take pride in our specialized
expertise in social media marketing. With a focus on
Facebook, Instagram, Twitter, LinkedIn, we craft compelling
campaigns that resonate with audiences and drive
meaningful engagement.

Our comprehensive suite of social media marketing
services includes:

¢ Creative Content Creation

¢ Targeted Social Media Advertising

¢ Proactive Community Management
¢ Data-Driven Analytics and Reporting

& Innovative Approaches:

At MAAVYAA WORLD we don't just follow trends; we set
them. Our team embraces innovative approaches to
captivate audiences and keep brands ahead of the
digital curve.

vV vV VvV Vv
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Metrics and Analytics:

"We leverage robust metrics and analytics tools to
measure the success of our social media campaigns.
Data-driven insights guide our strategies, ensuring
maximum ROI for our clients.

Engagement and Community Building:

Beyond campaigns, we focus on building and nurturing
online communities for brands. Our engagement
strategies go beyond likes and shares, fostering
meaningful connections between brands and their
audiences.
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WEBSITE SOLUTIONS

At MAAVYAA WORLD, we pride ourselves on delivering a comprehensive suite of website services to meet the diverse needs of our clients. Our
expertise spans across various types of websites, ensuring that each client receives a customized solution tailored to their unique requirements.

STATIC WEBSITES

Our static website solutions are perfect for clients seeking a
straightforward online presence with a focus on simplicity and
fast loading times. Ideal for informational websites, personal
portfolios, and businesses that do not require frequent
content updates.

DYNAMIC WEBSITES

For clients desiring a more interactive and dynamic online

experience, our dynamic website services deliver functionality
that adapts to user interactions. These websites are ideal for
businesses with evolving content, e-commerce platforms, and
those seeking a more engaging online presence.



ELEVATING E- COMMERCE SUCCESS &

We redefine E-Commerce Marketing excellence with a passion for innovation and a commitment to results, we
empower businesses to thrive in the dynamic world of online commerce.

Specialization in E-Commerce Marketing:

At MAAVYAA WORLD, we stand out as leaders in E-=Commerce
Marketing. Our specialized focus on product launches, conversion
optimization, brand positioning which positions us as the go-to
partner for businesses seeking unparalleled success in the online
marketplace.

Key Services:

Discover a comprehensive suite of E-Commerce Marketing services
designed to propel your brand to new heights:

Strategic Product Positioning
Data-Driven Conversion Optimization
Targeted E-Commerce Advertising
Seamless Customer Journey Mapping
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MAAVYAA WORLD

Crafting Success Beyond Boundaries

DIGITAL MARKETING

At MAAVYAA WORLD , we redefine the possibilities of digital marketing, combining innovation,
strategy, and a results-driven approach to help businesses thrive in the online landscape. With a deep

understanding of the ever-evolving digital ecosystem, we craft dynamic campaigns that captivate
audiences, drive engagement, and deliver measurable success.




E-COMMERCE MARKETING ON LEADING PORTALS

At MAAVYA WORLD, we extend our services beyond website development to empower businesses in the ever-evolving landscape of
e-commerce. With a focus on third-party portals, we leverage our expertise to maximize your brand's visibility and sales on
prominent platforms such as Amazon and Meesho.

6 Strategic Product Placement:

We specialize in strategically placing your products on
Amazon, ensuring optimal visibility to potential customers.
From product listings to enhanced brand content, we work
to make your offerings stand out in the competitive Amazon
marketplace.

~ Optimized Advertising Campaigns

Our team creates and manages targeted advertising
campaigns on Amazon, maximizing your return on
investment and driving qualified traffic to your product

pages

emall§ &% 2

As part of our commitment to staying at the forefront of e-
commerce trends, we specialize in creating tailored
marketing campaigns for social commerce platforms like
Meesho. We understand the unique dynamics of Meesho
and design strategies that resonate with its user base.




! SEARCH ENGINE OPTIMIZATION {SEO} !

& @

"At MAAVYAA WORLD ,we understand
the vital role that effective SEO plays
in boosting online visibility and driving
organic traffic to your website. Our
team of dedicated SEO experts is
committed to implementing strategies
that align with the latest industry best
practices and search engine
algorithms.

Our Approach:

We take a holistic approach to SEO, addressing on-page
and off-page optimization, technical SEO, and content
strategy. Through meticulous keyword research and
analysis, we identify opportunities to enhance your website's
performance in search engine rankings.

Commitment to Results:

While we cannot provide absolute guarantees due to the
dynamic nature of search engine algorithms and the
competitive landscape, we stand by our commitment to
delivering tangible results. Our proven track record includes
successful SEO campaigns that have significantly improved
our clients’ online presence.

Transparency and Reporting:

We believe in transparency and keep our clients informed
throughout the process. Regular reporting ensures that you
are aware of the progress made, key performance
indicators, and areas for improvement. Our goal is to
establish a collaborative partnership that aligns with your
business objectives.



GOOGLE ADS

Maximize your online reach with
targeted and impactful Google
Ads campaigns. Our team
leverages data-driven insights to
create compelling advertisements
that drive clicks, conversions, and
measurable ROL.

PAID ADS

FACEBOOK ADS:

Harness the power of social media

with our tailored Facebook Ads

solutions. We craft engaging
campaigns that resonate with your
audience, leveraging the extensive
targeting options available on the
world's largest social platform.




WHATSAPP MARKETING

At MAAVYAA WORLD , we harness
the unparalleled reach and
engagement potential of WhatsApp
to elevate your marketing efforts.
Our WhatsApp marketing solutions
are designed to connect
businesses  with their target
audiences in a direct, personalized,
and highly effective manner.

E-MAIL MARKETING

At MAAVYAA WORLD, we elevate your
marketing game through strategic
and impactful email marketing
campaigns. Our comprehensive
email marketing services are
designed to help businesses connect
with their audience, nurture leads,
and drive measurable results in the
digital landscape.




YOUTUBE MARKETING &

MAAVYAA WORLD extends its expertise to the realm of digital marketing with a focus on YouTube. We
understand the power of visual storytelling and recognize the impact it can have on brand visibility and
engagement. Here's how we elevate your brand through our YouTube marketing services:

a Strategic Content Creation:

Our team of skilled content creators is dedicated to crafting
compelling and targeted content for your YouTube channel.
From engaging videos to informative tutorials, we tailor our
content to resonate with your audience and convey your
brand message effectively.

6 Optimized Video SEO:

We don't just create videos; we ensure they get the visibility
they deserve. Our YouTube marketing strategies include
optimizing video content for search engines, maximizing
discoverability, and increasing the chances of your videos
being seen by your target audience.

Audience Engagement & Community Building:

Building @ community around your brand is crucial for
sustained success. We employ strategies to foster
audience engagement, encourage interaction, and
create a loyal following for your YouTube channel.

vV vV VvV Vv
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Our approach to YouTube marketing is data-driven. We
analyze key metrics to understand the performance of
your videos, identify areas for improvement, and make
informed decisions to optimize your content and channel
strategy.

@ Advertising Campaigns:

For clients seeking to expand their reach even further, we
design and execute targeted YouTube advertising
campaigns. From pre-roll ads to display ads, we leverage
the advertising capabilities of the platform to enhance
brand visibility and drive conversions.

6 Data-Driven Insights:

6 Comprehensive Analytics & Reporting:

Transparency is key. We provide detailed analytics and
regular reports on the performance of your YouTube
channel and marketing campaigns. This enables you to
track the success of your investment and make informed
decisions for future strategies.




ATL & BTL SERVICES

When adding ATL (Above The Line) and BTL (Below The Line) services to your company profile, it's essential to
clearly articulate the value proposition, capabilities, and approach of your agency. Below is an example template
that you can customize based on your company's specific offerings:

AT,

Print Media: From magazines to newspapers, our creative print
campaigns showcase your brand in traditional publications,
capturing the attention of your target demographic.

Electronic advertising : Harness the power of sound to connect with
\ your audience through strategic radio campaigns that resonate
across the airwaves.Captivate a wide audience with compelling TV

commercials that tell your brand story and leave a lasting impression.

Outdoor activities: At Transcendent Strategy, we extend our
expertise beyond the digital realm to create impactful brand
visibility in the great outdoors like billboard ,hoarding etc....

L

Event Marketing: Create memorable brand experiences

y through strategic event planning and execution, from

product launches to corporate conferences.

Promotions and Activations: Engage your audience directly
with targeted promotions, giveaways, and experiential
activations that leave a lasting impact.

Seminars & Workshops: Our seminars and workshops are designed to
inspire, educate, and empower individuals and organizations to thrive in a

"rapidly evolving world. With a commitment to excellence and innovation,

we offer a range of insightful sessions tailored to diverse industries.




INTEGRATED APPROACH
FOR MAXIMUM IMPACT:

Our strength lies in our ability to
seamlessly integrate ATL and BTL
strategies, ensuring a unified
brand  message across  all
channels. By leveraging the

strengths of traditional and digital
marketing, we create a cohesive

marketing ecosystem that
maximizes reach, engagement, and
conversion.

TAILORED SOLUTIONS FOR

YOUR UNIQUE NEEDS:

Whether  you are  seeking
widespread brand visibility or
targeted engagement, our ATL and
BTL services are tailored to meet
your specific goals. Our
experienced team = combines
creativity with data-driven
insights to craft campaigns that
resonate with your audience and
drive measurable results

A

O



ENERAL TRADE

Distribution Network: Our extensive distribution network
ensures that your products are accessible in a wide
array of retail outlets. From local convenience stores to
independent retailers, we specialize in expanding your
reach across the General Trade landscape.

Merchandising Strategies: We understand the dynamics of the
General Trade sector and employ targeted merchandising
strategies to enhance product visibility, drive sales, and foster
brand loyalty at the grassroots level.

Relationship Building: Building strong relationships with
\ General Trade partners is at the core of our approach.
/' We cultivate connections that go beyond transactions,
fostering trust and loyalty among retailers

Key Account Management: Our dedicated team specializes in
managing key accounts within the Modern Trade sector. We

/ navigate the intricacies of larger retail chains, ensuring your

products are prominently featured and effectively marketed.

Category Management: We employ advanced category
management strategies to optimize product placement,
pricing, and promotion within Modern Trade
environments, maximizing visibility and sales potential.

Data-Driven Insights: Utilizing advanced analytics, we
provide actionable insights into consumer behavior,
allowing for informed decision-making and strategy
refinement within the dynamic landscape of Modern Trade.




HR SERVICES

At Maavyaa World, we take pride in offering comprehensive placement services that
go beyond traditional recruitment. Our commitment is to bridge the gap between
talented individuals and forward-thinking companies. Here's what sets us apart:

PRE-PLACEMENT TRAINING EXCELLENCE:

Before candidates embark on their professional journeys, we provide extensive
training programs. Our courses are meticulously designed to equip individuals with
the skills and knowledge needed to excel in their chosen fields.

BEST AND TRAINED CANDIDATES:

We specialize in connecting companies with not just candidates but with the best
and trained professionals. Our rigorous selection process ensures that our candidates
are well-prepared and aligned with the unique requirements of your industry.

PERFORMANCE ANALYSIS POST-PLACEMENT:

Our commitment doesn't end with placement. We believe in continuous
improvement. After the placement, we closely monitor and analyze the performance
of our candidates, ensuring they seamlessly integrate into their roles and contribute
effectively to your organization.




CUSTOMIZED SOLUTIONS:

We understand that each industry and company has its own set of challenges and
requirements. That's why we tailor our training programs and placement strategies to
meet the specific needs of our clients, ensuring a perfect match between candidates
and employers.

PROACTIVE FOLLOW-UPS AND FEEDBACK:

Communication is key. We maintain open lines of communication with both
candidates and clients. Regular follow-ups and a robust feedback mechanism allow us
to address any issues promptly and enhance the overall placement experience.

EMBRACING TECHNOLOGY FOR EFFICIENCY:

Maavyaa World leverages cutting-edge technology to streamline our processes, from
candidate sourcing to performance tracking. This ensures efficiency, accuracy, and a
seamless experience for both candidates and employers.

INDUSTRY INSIGHTS AND PARTNERSHIPS:

We stay ahead of industry trends through continuous market research. Our strong
partnerships with leading companies across various sectors enable us to provide
diverse and dynamic opportunities for our candidates.
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RESULT ORIENTED PROMOTINAL STRATEGY
COMMITMENT
CALIBERS TO INCREASE MARKET REACH
INNOVATIVE BRANDING SOLUTIONS COMPASSION
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BINDS STRONG MEDIA NETWORKING
emos srroncuepnerwonne RSN
POSSESS EXCELLENCE IN MEDIA EXPOSURE
AFFORDABILITY
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OUR HAPPY CLIENTS —

Wiz

Public Relations* *Projects & Events undertaken* Since 2009

Public Relations* *Projects & Events undertaken* *Influencer Marketing* - Since 2010

Public Relations* *Projects & Events undertaken* *Influencer Marketing* - Since 2010

Public Relations *Projects & Events undertaken *Influencer Marketing - Since 2019

Public Relations *Projects & Events undertaken *Influencer Marketing - Since 2019

Public Relations* *Projects & Events undertaken* *Influencer Marketing* - Since 2010



OUR HAPPY CLIENTS e

MAAVYAA WORLD

Crafting Success Beyond Bou

Public Relations *Influencer Marketing & Projects & Events undertaken - Since 2022

360° Services PR to Website to E-Commerce to Social Media to Influencers to Digital Marketing - Since their inception 2005

360° Services Website to E-Commerce to Social Media to Influencers to PR to Digital Marketing - Since 2011

(B erinda 360° Services Website to E-Commerce to Social Media to Influencers to PR to Digital Marketing - Since 2010

Public Relations * Projects & Events undertaken Since 1995

Public Relations * Projects & Events undertaken Sincel995
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MAAVYAA WORLD

Craiting Success Bayond Scundares
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H--I\ME Public Relations *Influencer Marketing & Projects & Events undertaken — Since 2021
—~— " HAPPY NEST

vy CLINIC
DERMATECH

LIVE POWERFULLY.

Public Relations *Influencer Marketing & Projects & Events undertaken - Since 2022

Public Relations *Influencer Marketing & Projects & Events undertaken - Since 2022

F R E E C I A Public Relations *Influencer Marketing & Projects & Events undertaken — Since 2022
PROFESSIONAI

Rebroat

Double the Aavour Deuble the feel

360° Services Website to E-Commerce to Social Media to Influencers to PR to Digital Marketing - Since 2022

= /—,7
. 360°Services Website to E-=Commerce to Social Media to Influencers to PR to Digital Marketing - Since 2022



OUR HAPPY CLIENTS —

360° Services Website to E-Commerce to Social Media to Influencers to PR to Digital Marketing — Since 2022

Public Relations *Projects & Events undertaken - Since 2021

Severnr Seas

".* BRICs INDIA Public Relations* *Projects & Events undertaken* — Since 2022

!I‘,‘,ﬁﬁﬂ},F?_‘_“,'fj,?f_:'?j?.'j""“"'fs Public Relations* *Projects & Events undertaken* - Since 2011

e P e Public Relations* *Projects & Events undertaken* - Since 2017

— €3 :
Public Relations* *Projects & Events undertaken* *Influencer Marketing -Since 2018



OUR HAPPY CLIENTS e

360° Services Website to E-=Commerce to Social Media to Influencers to PR to Digital Marketing - Since 2018

VIBRANCE FOODS

vI- ]vé)HN Public Relations *Influencer Marketing & Projects & Events undertaken - Since 2023

%‘,—’; Public Relations *Influencer Marketing & Projects & Events undertaken - Since 2019

Public Relations *Influencer Marketing - Since
2019

Public Relations* *Projects & Events undertaken* - Since 2006

@ﬁﬂéﬁﬁﬁf Public Relations * Projects & Events undertakenSince 1995
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INTERMATIOMAL

NAMYAA

NATURAL SKINCARE

Public Relations* *Projects & Events undertaken* — Since 2006

Public Relations * Projects & Events undertaken Sincel995

Public Relations* *Projects & Events undertaken* - Since 2013

Public Relations* *Projects & Events undertaken Since their inception 1998

Public Relations* *Projects & Events undertaken**Influencer Marketing - Since 2017

Public Relations* *Projects & Events undertaken Since2013



THANKS &
REGARDS

www.maavyaaworld.com

+91-9868841868 / 8826055339

info@maavyaaworld.com



